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Successful customer
magazine

The Customer Magazine. Sophisticated
storytelling

Stylish editorial
design

A variety of topics from the fields of aesthetics,
culture and lifestyle, refinded by a modern layout Creative phOtO
that takes into account the changing information shootings

and reading behaviour of end consumers: The special
interest magazine Sublime Eyewear has met with an
overwhelming response in the optical industry. We generate
the content spectrum from our passion for eyewear as a fashion
accessory and design object.

INTO THE BLUE

TAUCHEN IN DIE WELT DER
CAL UND GLOBAL HEROES

(0]

Exciting. Dynamic. Multifaceted. Entertaining. Our guiding principle: Surprise me!
All topics are prepared by a dedicated team with high editorial and visual standards.
Sublime Eyewear is quality journalism, inspiration and information at 360 degrees
in a style and topic mix of fashion, design, interviews with personalities and creative
minds from the world of eyewear, with trend shows from the fashion runways as well
as fashion and accessories. With a focus topic in each edition, interesting reports
and portraits of fashion brands as well as independent eyewear brands. We look
over the shoulders of designers and report on aesthetic design concepts as well as
cosmopolitan lifestyle worlds, beauty and styling or cultural events.

Authentic. Surprising. Emotional. Designed as a modern customer magazine,
Sublime Eyewear reaches its core readership via specialist opticians and serves as
an information and orientation aid for all spectacle wearers who are looking for
something special in the diversity of the eyewear brand and product world. The
accompanying online presence with all content from the magazine as well as other

Y ."\
® news from the world of eyewear completes the offer in parallel to the print magazine
in a contemporary digital format via the website (www.sublime-eyewear.com) and
social media channels.
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PASSION FOR EYEWEAR. This team lives it!

Editor-in-chief: Ulrike Kafka

Editor-in-chief Ulrike Kafka combines her many years
of journalistic experience with her interest in peo-
ple and her passion for aesthetics and fashion. This
creates content that shows the outstanding and the
beautiful in the world of eyewear - without neglecting
the beauty in everyday life.

Creative Direction: Angela Mrositzki

Passion for eyewear. Creative Director Angela Mro-
sitzki has been living this passion for four decades.
Aesthetics, design, culture and art relating to eyewear
are her favourite topics - her creative field of experi-
mentation in which she forms text and imagery into
a big picture.

—

Art Direction: Elena Pohls

As a graphic designer, Elena Pohls has a penchant for
beautifully designed books and magazines that tell
real stories. Since studying communication design,
she has combined her creative work with inspiring
journeys across Europe.

Contact:

Ulrike Kafka
kafka@doz-verlag.de
Phone: +49 6221 90517-25
Mobile: +49 175 4113453

Contact:

Angela Mrositzki
angela.mrositzki@gmail.com
IT: +39 (0) 34711 26088

D: +49 (0) 179 2058297

Contact:

Elena Pohls
elena.poehls@posteo.de
Phone: +49 174 2131532
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Publication sublime eyewear

Edition 1-2025 01 April 2026

Edition 2-2025 01 November 2026

Ad formats (rates plus VAT)

Formats Rates
width x height in mm + 3 mm bleed on outer edges

Front page + back cover 230 X 298 on request

Also available as a bundle

2/1 page 460 x 208 7,450,- € Sublime Eyewear / DOZ
(Price upon request)

5914~ €
1/1 page 230 X 298
pag = s 6,321.— € 2nd cover page
1/2 page landscape /
; 230 X 148 / 115 x 298 2,956.- €
portrait g 48711529 £B
Special formats such as inserts, cover flap etc. on request
PR advertisements (rates plus VAT)
Rates Rates
PR advertisements: 1/1 page, 230 mm x 298 mm, 2583 € Front page of fashion & eyewear section, 230 mm x 208 mm o€
1to 2 illustrations + text max. 1,200 characters incl. spaces ’ ’ editorial page without logo + 300 characters text e

sublime
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BUNDLE SUBLIME EYEWEAR + DOZ

Rate plus VAT
Bundle advertisements 1/1 page Sublime Eyewear & DOZ

advertisements Sublime Eyewear 1/1 page € 5.914,~ (/. discount) +advertisements DOZ 1/1 page € 5.297,- minus 50% = € 2.648,50-

Rate Bundle: € 8.562,50 (instead of € 11.211,-)

Bundle advertisements 1/1 page Sublime Eyewear + 1/1 or %2 S. Advertorial DOZ
advertisements Sublime Eyewear 1/1 page € 5.914,~ (/. discount) +Advertorial DOZ 1/1 page € 3.670,- minus 50% = € 1.835,-

Rate Bundle: € 7.749,- (instead of € 9.584,~)
advertisements Sublime Eyewear 1/1 page € 5.914,~ (/. discount) +Advertorial DOZ 1/2 page € 2.420,- minus 50% = € 1.210,~

Rate Bundle: € 7.124,- (instead of € 8.334,-)

Bundle advertisements Sublime Eyewear + online Advertorial Website DOZ/ Newsletter-Ad/Facebook-Post
advertisements Sublime Eyewear 1/1 page € 5.914,~ (/. discount) +DOZ Online-Bundle € 1.725,- minus 50 % discount = € 862,50

Rate Bundle: € 6.776,50 (instead of € 7.639,-)

ANNUAL SWITCHES SUBLIME EYEWEAR

Special offer!

When booking

an advert in
Sublime Eyewear
you get the advert
in the DOZ with
50% discount!

advertisement 1/1 page € 5.914,- 2 advertisements Sublime Eyewear 1 + 2 total € 11.828,- .I.25% discount = € 8.871,—
U2/ inside cover € 6.321,-2 advertisements inside cover Sublime Eyewear 1 + 2 total € 12.642,- .I. 25% discount = € 9.481,50
advertisements 2/1 page (start of issue) € 7.450,002 double pages Sublime Eyewear 1 + 2 total € 14.900,- .I. 30% discount = € 10.430,-
sublimc
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# Aesthetic cover
The combo: Title, back cover, exclusive story. design

# Attractive
visualization

# appealing haptics

INTO THE BLUE

TAUCHEN IN DIE WELT DER
OCAL UND GLOBAL HEROES

f't

Exciting topics from the world of eyewear and beyond. Elaborately researched and written
articles. This is what the customer magazine Sublime Eyewear stands for. A novelty in the
DACH market that ensures a strong presence of brands, collections and products. A magazine
that conveys content. That tells stories. Whose content and design win readers over emotionally
CLjCl Lea’/ - from the cover to the cover story to the back cover. We would be happy to inform you about

C the combined offer as an inspiring option for the storytelling of your company, brands and
‘ products.

Rate

Front page + back cover 230 X 298 mm upon request

sublime
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# Variety of topics:
The cover story

# Focus on people,
brands, products

# Responsible
high-quality journalism

Autorin: Angela Mrositzki
Fotos: Tom Tailor / Eschenbach Optik

»Jede unserer Ideen beginnt
mit Blau®, bekraftigt die
Mainstream-Lifestyle-Marke Tom Tailor.

Ihre Mode steht fiir Bestandigkeit,
Ruhe, die Ndhe zum Wasser -

fiir Sehnsiichte und Sehnsuchtsorte

des Menschen. Natiirlichkeit und Kom-
fort mit'einemzeitiosen

maritimen\ ISt Versprichtauchdie
neue EyewcqisNoliSiRon:

The sublime eyewear cover story.

Aesthetic visualisation on the front
page and back cover is completed by
the cover story with its depth of cont-
ent. The spectrum covers a wide range
of topics - from eyewear protagonists’
portraits to corporate culture and a
look at brand worlds.

RITIME IDENTITAT.
USPIRIERT VON DER
KUSTE, VOM NORDEN,
VON HAMBURG.
AHE ZUM WASSER
PRAGT DIE ASTHETIK
DER MARKE.

OB MODE, ACCESSOIRES ODER
HOME-KOLLEKTION: TOM TAILOR
DEFINIERT SICH ALS
CASUAL-LIFESTYLE-MARKE. g

sublime
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# Artisticimage language

The art shootings. # Renowned photo team

# Authentic faces

ART SHOOTING

Follow our backstage photos and videos
on DOZ and sublime eyewear websites
and social media platforms.

Sublime eyewear art shootings which
showcase international eyewear design

»lch bin der Mond“ (lo sono |a Luna) lautet das Leitmotiv des in an artiStiC ViSUaI |anguage are the
La Luna Dance Center. Tanz ist die Kunst der Bewegung, hlghllght Of each edition

ist Poesie, Expression und Emotion. Im Art Shooting
. portratiert Sublime Eyewear Ténzerinnen und Tanzer mit

Bl_"lllenneuheiten der Herbst/Winter-Kollektionen 2025/26. . h d h
Die eindrucksvolle Biihne: ein Monument We Cooperate with renowne p oto-

'brt‘atalistischevArchitektur. gra phers’ WhO fOCUS on a genu | nely
artistic visual language. The concept:
Fotografin: FrancescaTilio | Creative Direction, Backstage-Fotos und Text: Ang 21 . . . . .
A Dieeionnd Bt s o Storytelling in pictures. This requires
Hairstyling & Make-up: Margherita Cesarano
breaks, fascination, surprise.

Unser besonderer Dark gilt der Gemeinde von
Fotoshooting im offentlichen Raum sowie den T:

RIBRR N Ee RRUENG . ns) Fiindie Kaoper

Specific feature: Our photo models are
authentic, expressive characters, types,
faces. Their individual expression and
their charisma with eyewear set a special
Art-Shooting Bundle Sublime Eyewear + DOZ, tone.

Rate plus vAT

each 1/1 page A

Publication:
Art-Shooting Bundle Sublime Eyewear + DOZ, e sublime eyewear edition 1 + 2-2026 /
each 2/1 page T DOZ March + October edition 2026

sublime
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# Zoom on new frames

# Proximity to brand and
The product shootings. product world

# An eye for details

DAS BRILLEN-SHOOTING

Follow our product shooting on
DOZ and sublime eyewear websites
and social media platforms.

el "ty
i i« e

der venezianischen
chen Eleganz,

Aesthetic product shootings in sublime
eyewear bring the brand and product
: G2 e PR IS world closer to end consumers. Our
_ .« . - = product shootings present innovative
. eyewear design and the enormous range
\?’ Y_" e of shapes and colours in the collections
)‘ gl et with a sensitive eye for detail - artistically

& e 5 high-end and attractively directed. New

Fotogrof: AndreBiFaba ™ _‘_‘h P
jon & Text: Angela Mrositzki 3@
r -, : -4 ‘

lena Pohls »

/ . £

— frames are professionally staged in the
best light driven by constantly changing,
surprising ideas, exciting illuminations

Rate plus VAT and interesting perspectives.
1/1 page incl. 2-3 product images 1325.- € Publication:

sublime eyewear edition 1 + 2-2026

sublime
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Attention-grabbing
online presence

sublime eyewear online - www.sublime-eyewear.com Optimized for
mobile devices

High recognition value

St ” H” (RLS HOME NEWS DAS MAGAZIM INSIDES
ELEH SN

Cover story & shootings
prominently placed

MAGIC MATEALS. . All sublime eyewear contents are

- . : - published in the print magazine and

Horn, Holz & Stein: Brillen aus Naturstoffen on the website wwwsublime-eyewear.

BV ULRIKE KAFKA, 28 MARZ 2025 Pl com at the same time. Thus, your target
group can be reached digitally.

A dynamic slider with its first motif
linked to the cover story for at least 30
days after publishing is a highlight on
the entry page. The shootings, including
backstage material, are presented in an
eye-catching way at a separate menu
item. The website is visually based on
the magazine layout: large-format
images, elegant fonts and space for
white surface reflect the modern and
also timeless design. Clear structures and
mobile optimization ensure readability
and make the website particularly user-
Perspektivwechsel bei friendly. Sublime eyewear online also
AQLIb Eyewear reports regularly on collection and
28 MARZ 2005 Y ULEIKE KAFKA .
campaign news from selected frame
Ad Lib Eyewaear prisentiert sich unter
dem Moto_Shiting Prspectives*in manufacturers.
einem newen Licht. Die aktuelle
Kollektion besticht durch lebendige
Farben, aus
Titan und Acetat sowie ausdrucksstarke
Designs. Mit einem modernen und

energiegeladenen 5til setzt die Marke
auf kreative Gestaltung und individuelle

12:09

sublimc
eyewear

HIGHIIGHTS

sublime
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sublimc
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Print run: 12.000
Frequency: Biannual (April, October):

Publisher information:

DOZ-Verlag Optische Fachveroffentlichung GmbH
Postfach 12 02 01, D- 69065 Heidelberg

Luisenstrafle 14 (Marienhaus), D- 69115 Heidelberg
Phone: +49 6221/905170 | Fax: +49 6221/905171

Internet: www.doz-verlag.de | E-Mail: doz@doz-verlag.de

Subscripion rates:

single copy: 6,90 €
from 25 copies: 2,67€p.p.
from 50 copies: 2,40 € p. St.

from 100 copies - on request
All prices exclude postage and packaging costs.

You can find our General Terms and Conditions at www.doz-verlag.de /AG.

cycuocar

Contact:

Editor-in-Chief

Ulrike Kafka, E-Mail: kafka@doz-verlag.de
Phone: +49 6221 90517-25

Mobile: +49 175 4113453

Advertisements:

Angela Mrositzki, E-Mail: angela.mrositzki@gmail.com
Phone DE: +49 179 2058297, Phone IT: +39 347 1126088

Kyra Schiffke, E-Mail: schiffke@doz-verlag.de
Phone: +49 (0) 6221 90517282

Nathalia Rolli, E-Mail: roelli@doz-verlag.de
Phone: +49 (0) 6221 9051713
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Share your Passion!



